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Time : Three Hours] [Maximum Marks : 60

The candidates shall limit their answers precisely within the
answer-book (40 pages) issued to them and no supplementary/
continuation sheet will be issued.
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Note: Attempt five questions in all, selecting one question

from each unit. All questions carry equal marks.
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UNIT-I

(F=md-1)

Highlight the concept of Tourism Marketing Mix. Discuss
with suitable examples.
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Define the structure of Tourism Marketing.
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UNIT-1I
(¥aRrd-11)

Explain the principles of Tour Packages. Discuss with
examples.
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Highlight the concept of marketing research for Tour
Packages.
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10.

UNIT-111
(Fr-II0 )

Explain the theory of promotional mix with various steps.
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Highlight the concept of Promotional Mix.
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UNIT-IV

(3FT¥-1IV)

What do you understand by marketing of tour packages ?
Explain in detail.
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Explain the steps of Distribution Channels in detail.
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UNIT-V
(FEm8-V )

Discuss the various pricing techniques in detail.
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Define the theory of seasonality in tourism.
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